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A WHOLE NEW WAY 
TO SMOLDER: 

AN EASY GLIDE FOR THE INSIDE LINE. 
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KOHL LINER 

THE HOW 

Our first cone-tip liner with precious oils 
fora creamy glide. 

THE WOW 

Eyes smolder from the inside line and all the way around! 


"/ love to start at the inner 
line and go all the way 
around to build intensity." 


Available in 4 
mesmerizing shades 


EYE STUDIO* 
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Leather Jean Jacket in light blue 
Coach proudly supports the Hifli Line. 
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Cai'eer Starts Here. 

THEiVfH^FASHIONU. 

Join us for our 10th annual Fashion University program, 
a comprehensive weekend-long event where the 
business of fashion is taught by its stars. 

• A three-day event held at Conde Mast’s brand-new HQ. 

• All new seminars with top designers, stylists, bloggers, and entrepreneurs. 

• Attend exclusive shopping parties, receive gifts, samples, and more! 

MARCH 13-15, 2015 
NEW YORK CITY 

For more information or to apply, 
visit teenvoguefashionuniversity.com. 

Applications available beginning December 1.* 

Tickets are $349, with a portion of the proceeds benefiting 
the CFDA/ Teen Vogue Scholarship. 

’ looppt/v<xjTHJStbebelwoontfie3gcs3( I6and 24 by 3/1/15. AsloioiD will be loqunsd 
at event checMn. ’ctet price Is subject to NYC sales lax and does not include orfare, txstel 
occanTiodoticxis a meets. Appicatlons must bo received by 2/ 1 / 1 5. Appileanis vvm be 
notifod by ecnot. No high school oi college ctedt catnoc. Schdotshps avoUoblo. 


WIN! 

ENTER FORTHECHANCETOWINATRIPAND 
FREE ADMISSION TO TEEN l/(7(7(/£ FASHION U.* 

Pick up a copy of the second edition of the New York 
Times' best seiler, THE TEEN VOGUE HANDBOOK: 

AN INSIDER'S GUIDE TO CAREERS IN FASHION. This 
all-you-need-to-know manual for breaking into the 
fashion industry features brand new DESIGNERS, 
PHOTOGRAPHERS, and the best ot the Web including 
DIGITAL TRAILBLAZERS, BLOGGERS, and more. 

For full rules and how to enter, visit teenvogue.com/insider. 

• ON SALE NOW WHEREVER BOOKS ARE SOLD • 



* NOPUROIASENECESSAPy; lb€rilerandforfullru€sgo1oteenwogLe.cxyTi/nsder.Stcrtsr/25/14at)2:00FM ET and ends on 1/5/15 11 :59 pw ET. 
Open to legd residents of the 50 United States/D.C. ( 8) or older, except employees Sponsor, their immediate families and those Iving ir 
the some t^sehold. Vbid outside the SO Unried Slates/D.C. end wheie prohtoited. A.R.V of prize or prizes S3.C00; Sponsor Corrde Most. 
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Plugged in 

Enter for a chance to 
win a backstage hang 
witli Austin Mahone! 
And check out tire best 
of teenvogue.com. 

22 
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Cover look: 

Dressed to kill 

Get tlie inside .scoop 
on Teet^ Vogue’s 
cover shoot witlr 
Austin Mahone. 


32 

Letter from the 
editor Family tree. 

36 

Trending 

Your feedback on 
our October 2014 
is.sue , plus a Q&A with 
Teen Vogue a.sslstant 
to tire editor in clrief 
Alexandra Tliurmond. 

40 

Contributors 

Meet Teen Vogue 
fashion director 
Marina Larroude, 


model-musician 
Rafferty Law, Sheena 
Smith with Sailor 
Brinkley Cook, and 
Christian Louboutin. 

42 

Fashion at work: 
Leandra Medina 

In an excerpt from 
the new edition of 
The Tee?i Vogue 
Handbook, the girl 
behind Man Repeller 
spills about her 
meteoric rise from 
fashion blogger to 
style arbiter. 


48 

My world: Prabal 
Gurung This star 
designer counts 
eyebrow-raising 
sunglasses and a hot 
new makeup collab 
with M.A.C. among 
his favorite things. 

people 

watching 

55 

Life with Andrew: 
Happy feet 

Lights, camera, 
action! Oscar noininee 


Quvenxhane Wallis 
.steps out as tire face 
of Armani Junior 
and the star of the 
new Annie reboot. 
Teen Vogue style 
features director 
Andrew Bevan 
dances along. 

60 

Party people 

Emporio Armani 
gives a dose of Italian 
cool to the L.A. scene 
for Teen Vogue’s 
annual Young 
Hollywood bash. 
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CliniC|UG.COm ©cunique Laboratories, U_C 


) 

Meet our new 
skin-changer. 

New. Clinique Sonic System 

Purifying Cleansing Brush 

Gently lifts the makeup, dirt 
and oil hand washing may miss. 
Gets deep into the T-Zone. 

Goes gentle on cheeks. 

Dermatolo g ist-develop ed 
to transform skin, 

Oh, the healthy glow. . . 
the purified pores . And 
moisture just sinks in. ■ 

Forali skins. 

Great skin just got better, 

CLINIQUE 

Allergy Tested. 100% Fragrance Free. 
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62 

Top man With 
$25,000 from the 
CFDA/Teew Vogue 
Scholarship in 
his back pocket, 
Franky Tran and the 
jewelry-influenced 
pieces he’s 
created are going 
somewhere, fast. 

64 

Girl of the moment; 
Dylan Penn 

The burgeoning 
actress and model 
on her Flollywood 


aspirations and why 
she’s finally stepping 
in front of the 
camera. 

view 

68 

Chasing rainbows 

Take your cues 
from an uplifting 
palette of emoji- 
inspired blights — 
smiley face reciuired. 

70 

Sandy Liang 

This New York 


City designer is 
causing a stir 
with candy-colored 
coats and cool 
jackets that make 
wintertime much 
more fun. 

l^NTflECOl^ 

Gift guide 

From speakers 
to sneakers and 
skateboards, this 
host of covetable 
goodies will add 
hoopla to your 
holidays and cheer 
to the new year. 


people are 
talking about 

82 

Pitch perfect 

Move over, Adele! 
Ella Henderson is 
the next brilliant 
Brit with a set of 
powerhouse pipes. 

84 

Dana’s diaries: 
Screen test 

Teen Vogue senior 
entertainment editor 
Dana Mathews 
meets Elena 


Kampouris, the 
breakout 17-year- 
old actress who was 
all the buzz at the 
Toronto International 
Film Festival. 

beauty & 
health 

89 [ ONnooi^ 

Glam slam 

Makeup master 
class! Peter Philips, 
Dior’s leading 
man, crafts the 
ultimate holiday 
party look. 
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PEGGY SIROTA. Details, see In This Issue, 
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Spencer and 
Peyton List 
pack a punch 
at our Young 
Hollywood party. 


92 

Elaine’s eye: 

Sole mates 

A good pair of heels, 
fun nail polish, 
and a smile. Mr. 
Chri.stian Louboutin 
rewrites the rules 
on statement 
accessories. 
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Game changers 

Meet the best 
beauty breakthroughs 
we experienced 
in 2014. Superlative 
results, guaranteed! 


fashion & 
features 

98 

Adventure land 

Fall hard for 
dreamy dresses, 
romantic 
embroidery, and 
love-worn denim 
this season. Against 
a remote, rural 
backdrop, new 
faces Rafferty 
Law and Kristine 
Froseth let 
themselves get 
totally swept away. 
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spotted on motlier 
Cindy Crawford’s 

Night riot 

Just Austin 

Pool slides at the 

Fie swears off 

Instagram, the 

party? Khakis at 

tattoos, avoids 

beautiful mini-me’s 

the club? Your 

drama, and puts his 

multifaceted life has 

daytime favorites 

pals before fame. 

been ready 

are the latest 

Austin Mahone is 

for a close-up. 

evening staples. 
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for an exclusive look 
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You could win free 
tickets to an Austin 
Mahone concert in 
2015 and hang with 
him backstage. And 
if you're the ultimate 
#Mahomie, you’ll also 
have the chance to rock 
signed merchandise 
from our cover star! Visit 
teenvogue.c<^/win to 
enter. See page 
131 for details. 


Go 


backstage with Austin and 
see what it realiy takes tor this 
superstar to put on a show. 





INSIDER TIP 

Access Teen Vogue 
all the time by Liking 
us on Facebook, 
following us on Twitter, 
and keeping tabs on 
us through Instogrom. 
We never sleep 
(and we know you 
don't either)! 




SOUND BITE 

"It's not the some anymore, where you con just 
go out with o group of friends and the person 
behind the desk is kind of o jerk to you. I loved 
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that."— Ansel Elgort, exclusively on teenvogue.com 
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BACK TO BLACK 

Austin wears a Coach 
sweater, $298. On left wrist: 
Ann Dexter-Jones Design 
bracelet. On the top-left 
cover: American Eagle 
Outfitters shirt, $16. On the 
top-right cover: Acne Studios 
Ck jacket. Fruit of the Loom tank 

top, $9 for pack of three. 
A.P.C. jeans, $1 85. Details, 
see In This Issue. 
PHOTOGRAPHED BY 
BOO GEORGE. 
FASHION EDITOR: 
HAVANA LAFFITTE. 


inside scoop on 
cover shoot 

Mahone. 


you’re Austin 
Mahone and headlin- 
ing a sold-out North 
American tour, life 
is filled with sound checks, meet 
and greets, and, in this case, your 


very first Teen Vogue cover 

shoot. We joined the 18-year-old 
pop star in Phoenix, where, in 
Austin’s words, it’s “so hot out you 
can cook food on the sidewalk." 
True story. But the 1 1 0-degree 
heat didn’t faze the upheat singer, 
who arrived to set straight off ah' 
overnight bus.ride from Texas. 

“It’s incredible tieing here,’’ he 
said. “It’s my first major cover! ’’ 
Our dream team to pull it off? 
Photographer Boo George and 
stylist Havana Laffitte, who con- 
ceptualized a swoonworthy shoot 
inspired by classic heartthrobs >■ 


k 1 ,' 
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web extra! 

FOR MORE EXCLUSIVE 
PHOTOS AND QUOTES, AND 
A BEHIND-THE-SCENES VIDEO 
FROM AUSTIN'S SHOOT, 
VISITTEENVOGUE.COM, 


s. 





BOLD DIAMONDS 

TIME REFLECTS A SPARK OF BRILLIANCE. 
NEW 25MM MOVADO BOLD"^ BRACELET WATCH 
IN YELLOW GOLD ION-PLATED STAINLESS 
STEEL WITH 54.DIAMOND BEZEL. 

MOVADO.COM 

L£ AT NO RDSTROM 



MOVADO 

MODERN AHEAD OF ITS TIME 
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Between shots 
I ran in with my 
comb to take the 
style up a notch,” 
says hairstylist 
Wesley O’Meara. 


An exclusive photo of 
Austin’s souped-up shoe 
closet The singer opens 
the door to his brand-new 
home for us on page 118. 


AUSTIN MAHONEI 


Elvis Presley and Bob Dylan. Music-obsessed Austin was (naturally) our on-set DJ, 
playing Usher, Drake, and the Jersey Boys soundtrack (to get in character), plus 
some of his own new music(!), while being photographed all over downtown 
Phoenix. But it wasn’t long before Austin had to rush off to prepare for his concert 
that night, a few blocks away, where screaming fans were already lined up. We 
tagged along to watch the show and ended the night on an even higher note: 
partaking in a pizza party backstage with Austin and a few lucky fans (an 
idea he got from Taylor Swift). Austin even arrived at the concert 
venue sporting the hairstyle from his Teen Vogue photo session. 

“I wanted the look to be in the ’50s nostalgia realm,” explains 
hairstylist Wesley O’Meara, who turned to bad-boy icon (and 
popular wall-dweller) James Dean for the ultimate hairspiration. 

Although this style is completely different from Austin’s daily ’do, 
the star was totally into it. “He was really chill and down to try new 
things,” O’Meara says. So how does one transform into an instant greaser? 

With moldable pomade, a comb, and a flick of the wrist. Well, that ... and a 
little sweat. “It was scorching hot on the day of the shoot,” O’Meara says. 

“U.sually sweat gets in the way of having a great-hair day but we want- 
ed him a bit gritty, so the weather actually played in our favor!” 

Austin channeled his throwback rockabilly persona so 
well that fans on set almost lost their cool. “Seeing 
everyone’s reaction was the best 
part,” O’Meara says. “It was 
amazing to watch people 
get that excited. ”□ 


GET HIS LOOK 
Gamier Fructis 

Style Pure Clean 
inishing Paste, $5. 
drugstore.com. MM6 

Maison Martin 
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ADVERTISEMENT 



The Metropolitan Museum of Art’s annual Costume Institute exhibition 
and gala are among the fashion world ’s most speetaeular events. 

Now Vogue takes you inside, with in-depth stories and stunning photographs. 

By Hamish Bowles 
Foreword by Thomas P. Campbell 
Introduction by Anna Wintour 
Support for this book provided by Saks Fifth Avenue 


PUBLISHED BY ABRAMS 

www.abramsbooks.com 


Available Wherever Books Are Sold 






Like father, lik( 
son: Jude and 
Rafferty Law 


FAMILY TREE 


t’s hard to imagine tliere could be a creature walking tliis eaitli who 
is gorgeous in tire exact same way tliat Cindy Crawford is — but yes. Meet 
13-year-old Kaia Gerber, Cindy’s mini-me. I can also report tliat Kaia 
inlierited her mama’s midwestem sweet gene as well: She’s open, friendly, 
and unspoiled. Sailor Brinkley Cook, l6-year-old daughter of Clirfstie 
Brinkley, has appeared on our pages many times; I love her sunny smile and 
good energy, niis montli she went to Italy witli us. Model-mnsidan Rafferty 
Law, 18, son of British actor Jude, is new to Teen Vogue but clearly Iras all of Iris 
dad’s charisma and blond beauty, as you can see on page 98. Namrally critics 
will charge tlrat clrildren of the famous have a lot of career advantages (botlr 
connections and genetics working for tlrem), and tlrere is certainly taitlr in 
that. However, you can’t blairre tire kids for tire fact that the public is often far 
more fascinated by familiar faces and celebrity personas tlran by oftentimes 

anonymous models. I mean, who 
wouldn’t be curious to check out 
Cindy Crawford’s offspring? Call it tire 
Kendall Factor, but I tlrink tlrat 
knowing some background on tire 
beautiful people in fa.slrion stories 
makes tlrem come more 
alive for tire 
viewer. In any case. 

Teen Vogue Iras 
always had a ton of 
fun di.scovering tire 
next generation, and 
tlris issue is no 




exception. 


( FOLLOW AMY! @amytastley on Instagram and Twitter ) 
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Tristen Watch in semi-precious blue sandstone 
MACVS 

Coach proxtdly supports the High Line. 
coach.com 
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Comfort is Cool 






SKECHERS 

MEMORY FOAM 


Singer, songwriter, actress and philanthropist Demi 
Lovato may very well be the busiest young talent in the 
business. Currently, she is lighting up stages all across 
North America with her Demi World Tour. Outspoken and 
passionate with a powerful vocal range at her command, 
her energy and enthusiasm makes her a perfect match 
with Skechers. As she recently explained, Skechers has 
helped her embody a healthy new lifestyle. "Skechers help 
me stay motivated,” she said. "I put them on every day!" 
One thing is clear: Demi certainly does make Skechers 
comfort look cool. 


Comfort! 

Demi sports 
the Skechers Flex 
Appeal. This popular 
style features a 
Skech-Knit animal 
print upper with 
our signature 
Skechers Memory 
Foam insole for 
crazy comfort! 





Trending 

EDITOR: ALEXANDRA THURMOND 


Your feedback on our 

OCTOBER 2014 ISSUE 



MARLA 

BELT'S 

WORK 

FOR TEEN 
VOGUE'S 

‘EYE 

CANDY’ 

IS STUNNING! 

@feliciasimion 

VIA INSTAGRAM 


Chloe Grace Moretz 
I ‘Watch the Throne’ J is heautiful 
and hrilliaiit. Thank you for 
putting her on the eover! 

@stiofandafyyd 

VIA TWITTER 




This year's 
Young Hollywood 
portfolio 
The New Wave'j 
was so eool the 
theme of the 
shoot was 
awesome! 

Natasha Cobby 

VIA FACEBOOK 



is such an amazing 
actress— she is perfect 
for this issue! 

©iSammySweathart 

VIA TWIHER 

The Valentino dress that 
Chloe wears is beautiful. And 
in my favorite color: red! 

Deja Blackwood 
VIA FACEBOOK 

Chloe Grace Moretz and 
teenehefs [“Generation 
Foodie”]— this issue is 
the bomb! 

Cynthia Lucey 

VIA FACEBOOK 

Love “Generation Foodie”! 
It is a great feature for 
young food-lovers. 

©tamarakrausi 

VIA INSTAGRAM 

Maisie Williams [“The New 
Wave”] is one of the most 
skilled actresses— and so 
down-to-earth! 

Celia Blaise 
VIA FACEBOOK 

It was wonderful seeing 
talented young people of 
color In the Young 
Hollywood portfolio! 
Camille Allen 
VIA FACEBOOK 

Everyone featured 
in “The New Wave” 
looked lovely— and little 
Quvenzhane Wallis 
was just adorable! 

Maryan Haye 
VIA FACEBOOK 

So proud of The Janoskians 
for being in Teen Vogue— 

I love them so much! 

Victoria Fuenzallda Pugin 

VIA FACEBOOK 

I admire Teen Vogue and 
appreciate all that It offers 
young women. 

Meghan Kane 
VIA E-MAIL 
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CHECK BACK NEXT MONTH, WHEN 
TEEN VOGUE SOCIAL MEDIA 
MANAGER DREW ELOVITZ 

TAKES THE HOT SEATI 


@stylestorey: Did you always know you 
wanted to work in tlie industry? What did 
you saidy in college? 

Alexandra Thurmond; I always wanted to 
be in fasliion, so I saidied media and art at 
©UCBerkeley, which gave me strong 
visual and writing skills. 

@HAIMthband: What advice would you 
offer an incoming college freshman? 

AT: Explore as many interests as possible. 
Something that starts out as a hobby may 
end up leading to a career! 

@livinlikeLARZ: What iaspires you in your 
day-to-day life? 

AT: I am inspired by movies, miusic, art, and 
tile people around me. In New York City, you 
can find inspiration tiround every corner. 
@ThisChicGeek: What experiences 
and skills helped you get to where 
you are today? 

AT: Interning taught me so much about 
the indirstiy, and I honed my writing 
skills at .school. 

@PrimadonnaGurls: What’s a good way to 
practice and improve my writing skills? 

AT: Write as much as you can, whetlier it’s 
for a school newspaper, a local publication, 
or your blog. Make time— it takes practice! 


"Teen Vogue is such an 
inspiring magazine— it 
motivates me to work hard in 
order to achieve my dreams." 

Clara McConnell 

KILKENNY, IRELAND 

SUBMIT A PIC 

We want to see you with 
your latest issue — Instagram 

©teenvogue #readergram and 

you could be featured herel 


"I loved the creative 
direction of the Young 
Hollywood portfolio in the 
October issue— and it 
featured the best talenti" 
Razzy Dyer 
COLUMBIA, SC 


©Tamelonie: Does The Devil Wears Prada 
give an accurate description of what it’s 
like to be an assistant in the fashion 
industry? 

AT: It can definitely be demanding — but 
nothing like in the movie! Every day 
brings new challenges, but no task is 
unreasonable. 

©asosmahone: What is tlie absolute best 
part of your job? 

AT: Working with the amazing ©TeenVogue 
team and breaking new talent in fa.shion, 
mu.sic, film, and more! □ 


ALEX'S PAVES 
Nuxe Huile 
Prodigieuse OR 
shimmer dry oil, 
$58 for 3.3 oz. 
nuxe.com. Dream 
Collective cuff, 
$185. dream 
collective.com. 


Ask an 

EDITOR 

All your c/iieslions, answered by us! 


#READERGRAM 


mail it! (§)post it! ©tweet it! O ’gram it! 

Strending@teenvogue.com ffacebook.com/teenvogue I b@teenvogue |ff@teenvoaue 



Submissions should include the writer’s name, address, and daytime phone number and be sent by e-mail to trending@teenvogue.com 
or by mail to Trending, Teen Vogue, 1 World Trade Center, 40th Floor, New York, NY 1 0007 Submissions may also be placed by commenting on 
teenvogue.com or facebook.com/teenvogue, or by posting on Twitter or Instagram @teenvogue. Submissions may be edited for length 
and clarity and may be published or used in any medium, All submissions become the property of Teen Vogue and will not be returned. 




contributors 
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MARINA LARROUDE 

“Growing up in Brazil, I was never interested 
in buying toys — I always wanted a new pair 
of ballet flats,” remembers Marina Larroude, 
Teen Vogue’s fashion director. Living in a 
small town, she didn’t have access to 
designers or high-end shops, so she made 
monthly trips to the local magazine store to 
buy her favorite publications. Determined to 
work in the industry, Marina landed an 
internship at Brazilian Vogue while still in 
college, but she’d always had her sights set 
on New York, and made the move shortly 
after graduating. Marina’s days are filled with 
market appointments, meetings with stylists 
and designers, and scouting new collections, 
but it’s planning photo shoots that she 
enjoys most. “I love thinking about the big 
picture and seeing it take shape — it’s so 
fulfilling to see the final product.” 


TEENVOGUE.COM 


DEC/JAN 


CHRISTIAN LOUBOUTIN 


“I was very young,” Christian Louboutin recalls of 
tlie moment he first fell in love with high heels. “A 
woman was walking down tlie stairs and started 
dancing. Tire way she moved in tlie heels was so 
beautiful.” From tlien on, he was hooked. Since 
launching liis own collection in file early 1990s, 
Christian’s name lias become synonymous witli 
imaginative, provocative chaussures — andtlieir 
signature red soles. Tire legend is now trying liis 
liand at beauty, and gives Teen Vogue’s Elaine 
Welterotli tlie full story on liis lustworthy line of 
nail colors in “Sole Mates” (page 92). But don’t 
think liis expertise precludes him from tlie u.sual 
new-advenaire jitters: “I’ve been learning a lot 
about patience,” he says. “The smaller the object 
is, the more you have to pay attention to detail.” 
The moment we saw his collection of 
enviable hues, it was clear 
they were worth the wait. 


BThispage, from top: THE CQVETEUR/Trunk Archive; FRANCO P, TbI lAMANTI; CHRIS GORMAN, Opposite page, clockwi se 
I from left: FEDERICO DE ANGELIS; STEPHANIE DINKEL; JAMES WHITE; Pacific Coast News. Details, see In This Issue. 



Details, see In This Issue. 



SHEENA SMITH & 

SAILOR BRINKLEY COOK 


This year Bulgari celebrates its 130th anniversary — more 
than a century of stunning jewelry and accessories inspired 
by the company’s Italian heritage. To commemorate the 
occasion, Sheena Smith traveled to its headcjuarters in 
Rome with Sailor Brinkley Cook, Christie Brinkley’s 
daughter, who is quickly making her own mark in the 
modeling world (“Roman Diary,’’ page 114). “We wanted 
someone who embodies the classic, timeless elegance of 
the brand,” Sheena says of her travel companion. “And 
Sailor is that girl!” She styled the young ingenue as they 
explored the city, accenting each look with a sprinkling of 
Bulgari baubles. “We wanted to mirror the rich 

aesthetic of the brand: colorful gowns and lush, 
textured fabrics.” Sailor played the part to 
perfection, channeling Hollywood icons (and 
Bulgari fans! ) like Grace Kelly, with a modern 
twist. “Everything was so beautiful,” Sailor says 
of the trip — and the jewels. “It was really special.” 



RAEEERTYLAW 

In this issue, Rtifferty Law, tlie son of actor Jude 
Law and Sadie Frost, spoits the season’s rugged 
menswear trend in “Advenmre Land” (page 98). 
He is joined by up-and-coming model Kristine 
Frosetli on California’s picture-perfect 
coastline, which appealed to the It Brit, whose 
interests include photography. “The sceneiy 
around Santa Barbara was spectacular— I loved 
tlie views,” he says. The 18-year-old made his 
mnway debut this past summer at the DKNY 
menswear show in London — a big deal for a 
newcomer. But even though he’s been blessed 
witli a model’s good looks, Rafferty’s 
aspirations are more rock ’n’ roll than runway. 

“I’m in a band. Dirty Harrys. My best friend 
Marley and I write all the songs, and we’ve been 
playing gigs around London.” When it comes to 
tlie future, the multitalented teen knows what 
he’s after: “I would love to keep evolving with 
my band, recording more songs, and touring. I 
think I will always be in music!” □ 




^Meliiig has been Jim as a 
'^iae project, and I've enjoyed 
working with sonie_great 
photographers — hat nnujc 
is my passion. 
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STYLE SETTER 

In a traffic-stopping 
ensemble at New 
York Fashion Week 


LEANDRA 

MEDINE 

In an excerpt from the new 
edition of The Teen Vogue 
Handbook, the girl behind 

Man Repeller spills 
about her meteoric rise. 


t started with a simple concept: 

If it’s in fashion, he probabiy 
won’t iike it. And after a trip to 
Topshop, where Leandra Medine 
and a friend had been poking ftin 
at all the “man-repelling” clothes, a 
blogspot was born. 

“I didn’t think much about tlie 
format,” Medine admits. “My mom 
took the photo.s — but tliat’s because it 
wasn’t a personal .style blog to begin 
with.” Originally Medine intended 
Man Repeller to be a catliartic outlet, 
sometliing .she worked on in addition 
to her journalism degree at The New 
School in New York City. “Frankly, 
not very much went into a post. I 
would jirst write what I felt 
like writing.” Often, tliat meant 
putting on one of her ma.sculine- 
leaning outfits witli a witty feminine 
twist, striking a self-deprecating 
pose, and posting it online. >• 


42 DECEMBER/JANUARY 2015 


TEENVOGUE.COM 


From top: DIEGO ZUKO; courtesy of Teen Vogue. Copyright © 2014 by Conde Nast Publications. From the update of The Teen Vogue Handbook: An Insider's Guide 
to Careers in Fashion, to be published by Razorbill, an imprint of Penguin Young Readers Group. Printed by permission. 




ADVERTISEMENT 




SHOP OUR EXCLUSIVE COLLECTION OF GREAT GIFT 
IDEAS FROM TODAY’S TOP DESIGNERS AND BRANDS! 


RACHEL ROY 

Bracelets: Evil eye in 
brown (★ 732984) or 
blue (★ 1018924). $18 ea 
Infinity. $18. ★ 1076841. 
Hamsa. $18. ★ 714310. 
Evil eye rosary. 

$22. ★1103538. 




STAR GIFT 
ROLLERBALLS 

Jimmy Choo, 0.33 oz. $25. 

★ 830265. Vince Camuto 
Amore, 0.2 oz. $20. 

★ 1510695. Coach Poppy 
and Poppy Blossom, 0.17 
oz. ea. $24.^ 1022903. 
Cashmere Mist, 0.34 oz. 
$25. ★ 1498894. Versace 
Bright Crystal, 0.3 oz. 

$24. ★ 545869. 




Fleece hoodie. Cotton/polyester 
Juniors. 49.50. ★ 1718995. 


Moto jacket. Juniors. 
79.50. ★ 928703. 


STAR GIFT 

SASSY 

SWEATS 

Wonder 
Woman 
or Mickey 
sweatshirt. 
Juniors. $34. 
★ 1719671. 


TO SEE THE ENTIRE STAR GIFTS COLLECTION, 
VISIT HACYS.COM/GIFTS 




STAR GIFT 
MICHAEL KORS 

Logo dial. $195. 
★ 1606876. 





Jewelry and watch photos may be enlarged or enhanced to show detail. Watches shown carry warranties; to obtain a mfr's wamanty before purchasing, visit a store or write to: Macy's Warranty Dept,, 
PO Box 1026 Maryland Heights, MO 63043, attn: Consumer V/arranties. Advertised merchandise may not be carried at your local Macy’s and selection may vary by store. 4100004 


ADVERTISEMENT 






★ the magic of ^ 

mocvs 




com 


STAR GIFT HAPPY SWEATERS 

Juniors. $49. 


STAR GIFT MATERIAL GIRL 

Only at Macy's. Sweater, Juniors, 
49.50. ★ 1642088. 


STAR 

GIFT 

VINCE 

CAMUTO 

Emilian 
dress boot. 
5-10,11M. 
Also in wide 
calf. $198. 
★ 1659675. 


Phone crossbody bag. $88. 
★ 1737116. 


IMPULSE BEAUTY 

Only at Macy's. 
Artistry Color Palette. 
$39. ★1708449. 


STAR GIFT 
IMPULSE BEAUTY 

Only at Macy's. 

6-pc. Brush Set. $15. 
★ 1708445. 


STAR GIFT 

AMERICAN 

RAG 

Only at 

Macy's. 

Femme 

sweater. 

Juniors. 

59.50 

★ 1004037. 


STAR GIFT 
BEANIES 

Studded. $24. 

★ 1652325. 
Camo. $24. 

★ 1652324. 
Bad hair 
day. $26. 










li 
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T he fashion world quickly caught on. Teen Vogue was 
among the first, with a feature on a fledgling Medine 
and her denim tips back in August 2011. Meanwhile, 
Industry Insiders and girls In search of a down-to- 
earth .style heroine bookmarked Medine’s online journal, 
and were frequently amused by her adventures in a gold 
lame jumpsuit or drop-crotch shorts. “My motto Is this: 
You’ll never regret the fashion mistakes you make-only 
the ones you didn’t,” she says. “I wish I knew that when I 
was 16. There’s really no use In regretting something as 
silly as not wearing a bow tie to your prom.” 

While other style blogs focused on glamorous, head- 
to-toe designer looks, Medine was effectively doing the 
opposite. Naturally, it was her blog that took off faste.st. 

She coined the term “arm party” for her way with piling 
bracelets from wrist to elbow, and later moved on to 
stacking rings, which arguably prompted a jewelry 
revolution tlrat continues today. The opportunities started 
rolling in: a jewelry collaboration with New York-based 
accessories line Dannijo, a profile in The New York Times, 
and a bag designed for Nina Ricci, among them. In 2013 
Medine released her debut book, Man Repeller: Seeking 
Love. Finding Overalls. 

Today, Man Repeller is a team of .six. “We’re po.sting five 
.stories a day,” she says. They are also clocking upward of 
660,000 followers on Instagram and 200,000 on Twitter, 

witlr speculated monthly page views in the millions. 

For someone who has built a business out of wearing 
tongue-in-cheek outfits, it comes as a surprise tliat Medine 
judges trtie .style with one simple test “What can you do 
witli a white T-shirt and jean.s?” .she a.sks. “Simon Doonan 
once told me that although I dress pretty normally, there’s | 

always a twist. A why-didn’t-I-tliink-of-that moment; I I 

really appreciated that compliment” □ I 






HIGH 

PROFILES^ 

The Teen Vogue 
Handbook's glossy 
update dishes on 
how fashion's finest 
rose to the top. 

Discover... 


...how Teen Vogue 
alum Alexander 
Wang juggles 
Balenciaga and his 
namesake label. 


...what 

chameleonlike 
qualities it takes to 
be a model of the 
moment, like Binx. 


...how Michelle Phan 
became a YouTube 
phenom with lust 
makeup and a 
MacBook Pro. 


rFashioiiatwork 


At Paris 
Fashion Week 
in flauntworthy 
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Keds 


AVAILABLE AT 

NORDSTROM 


THERE ARE A MILLION WAYS TO BE BRAVE. 

SHARE YOURS AND GO BEHIND THE SCENES WITH 
TAYLOR AT BRAVEHEARTS.COM 


#SOBRAVE 



rMy World 


EDITOR: ESTHER ADAMS ACHARA 


Prabal Gurung 
and model Ruby 
Aldridge in the 
April 2012 issue 
of Vogue 







w 



PRABAL 



i. 


Muzzy Star, Kale Bush, Stevie Nicks, 
Fiona Apple, Cal Power, Laiiryn 
Hill, Grimes, Robyn, Miley Cyrus, 
Riliainia, and, of course, Beyonce 
are all on my playlist! 


"A white tee 
is my standby 
uniform!" 

Express shirt, $23. 
express.com. 


‘7 launched a new shoe 
collection that ’s feminine 
with a bite. A beantifnl 
.shoe is a piece of 
art. bill it's got 
to be wearable." 


This star designer counts eyebrow- 
raising sunglasses and a hot 
new makeup collab with M.A.C. 
among his favorite things. 


"My charity, Shikshya 
Foundation Nepal, 
supports the education 
of Nepalese youth. 

I try to visit Nepal at 
least once a year. 
Seeing my family there 
means a lot to me." 





RESORT 
. 2015 


Apple iPod 
Shuffle, $49. 
apple.com. 

Nixon 

headphones, 
$30. nixon.com. 
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Prabal Gurung by 
Linda Farrow 
Gallery sunglasses, 
. lindafarrow.com. 


M.A.C. Prabal Gurung Kohl Power 
Eye Pencil in Feline, $20, Square 
Handled Buffer Brush, $70, and 
Lipstick in Carmine Rouge, $30. 
maccosmetics.com. 


I colkiborute with 
I Alula Farrow 
because the 
sunglasses are 
liiueless and 
luxurious 
attributes both very 
uiiieh ill Hue with 
our own brand. 


With Hailee 
Steinfeld, in 
one of his 
dresses, at 
the 2014 
Met gala 


"MY designs always I 
BEGIN WITH A GIRL 
WHO IS CURIOUS 
ABOUT THE WORLD | 
AROUND HER." 


It S ' exciting, 
hunihling, and 
ratifying to see 
my dresses 
worn on 
the red carpet. 


"When I work out, I focus 
on strength training and 
athietic conditioning, in 
addition to exercises that 
provide for heightened 
energy and endurance." 






YOU'VE BEEN 


SO GOOD 


DEC 1-24. 2014 | IN STORE ONLY 


^10 OFF 

»50 OR MORE 

^15 OFF 

*75 OR MORE 

^25 OFF 


*100 OR MORE 


AEROPOSTALE 


POP N' SHOP 




‘50 OR MORE 


‘75 OR MORE 


•100 OR MORE 


DEC 1-24, 2014 | IN STORE ONLY 


AERO N©W 







SOLD EXCLUSIVELY AT M1SSME.COM 
\ 
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yTciss yTte 


doOR 

dominique cohen for SKissiHl* 
A LIMITED EDITION COLLECTION 
DENIM 


STEFANO AZARIO/courtesy of Giorgio Armani 




HAPPY FEET 


People Watching 

EDITOR: ANDREW BIVAN 



Lights, camera, action! Oscar nominee 

Quvenzhane Wallis steps out os the 
face of Armani Junior and the star 


of the new Annie movie. ► 


THE RIGHT 
MOVES 

Quvenzhane wears 
an Armani Junior 
dress, $320, tights, 
$105, and shoes, 
$275. Andrew wears 
an Emporio 
Armani blazer. 
Levi’s shirt, $78. 
A.P.C. corduroys, 
$235. Details, see 
In This Issue. 
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HER TEEH Wfi/Zf SHOOT 


“My favorite piece is 
the tuxedo,” she says. 

“It feels comfortable 
and looks dressy.” 
Armani Junior 
tuxedo jacket, shirt, 
$305, and tuxedo 
pants, $260. Details, 
see In This Issue. 
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‘My classmates ask 
where I just came 
from. I answer, and 
then things are 
back to normal,” 
says Quvenzhane, 
in Armani Junior 
with Garrett 
Wareing at the 
Teen Vogue Young 
Hollywood party. 


-People Watching 


T he original movie version of Annie, with 
its shameless optimism and 1980s-meets- 
1930s aesthetic, has been a lifelong favorite 
of mine. Altliough I’m still trying to get 
some of the dance steps down, I can quote just 
about every word. 

Perhaps Giorgio Armani felt the same way when 
he selected Tinseltown tyke Quvenzhane Wallis, 
the 11 -year-old star of this winter’s modern 
remake, to be the first face of his Armani Junior 
line. Not only is Quvenzhane one of the youngest 
Academy Award nominees in history, for her film 
debut in 2012’s Beasts of the Southern Wild, she’s 
also the littlest actress to catch the fashion 
powerhouse’s attention. “I was honored to wear his 
custom gown to the Oscars — it made me feel like a 
princess,” says the ingenue as she takes five with me on 
tire Armani Junior campaign set in New York City. 

In between making films, doing shoots like our latest 
Young Hollywood portfolio, and rubbing elbows with 
boldface names, this Louisiana-born sixtlr-grader actually 
leads a pretty regular life. “lam enjoying my .success and 
I’m a normal kid,” she says, adding that she loves science 
and riding her scooter. 

And while her classmates have no trouble pronouncing 
her unique moniker, others just won’t go there. “What 
annoys me is when people don’t even tiy to say my name, 
or ju.st want to call me ‘Q.’ I’m sure they would like to be 
called by their name,” she asserts playftilly, flashing the 
most priceless accessory on the whole set: her giant smile. 
After all, as her onscreen alter ego says, you’re never fully 
dressed without one. — A.B. 
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KNOCK LIFE 

Quvenzhane 
and Rose 
Byrne give 
triple-threat 
performances 
on the New 
York City 
film set. 














ADVERTISEMENT 



THOUSANDS OF GIRLS SHARED THEIR 
LOVE OF NEW YORK WITH US IN CELEBRATION 
OE DKNY MYNY, DKNY’S NEWEST FRAGRANCE 
THAT BRINGS THE SPIRIT OF NEW YORK CITY 
TO THE WORLD. CONGRATULATIONS TO 
OUR WINNER, SADAF I. 


MYNY.DKNY.COM 



Gregg 
Sulkin in 

Emporio 
Armani and 
Cameron 
Fuller in J 
a Saint J 
Laurent 9 
jacket V 


leenvn 


Sarah Hyland 

in DKNY 


Liana 
Liberate ^ 

in Emporio 
Armani 


Portia 

Doubleday 

in Emporio 
Armani 
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Jackson 


TVevor 

in Opening 
Ceremony and 
Zendaya in 
Emporio Arman* 


Bella Thortie 

in a vintage 
Giorgio Armani 
top and Emporio 
Armani pants 


Kaitlyn 

Dever 

in Katie 
Ermilio 


web extra! 

GO BEHINIFIM SCENES AND GET AN 
EXCLUSIVE LOOK ATtmf DFn nAoorr 
WITH OUR VIDEO ON TEENVOGUE.COM. 



V •• 






KEEP THE 
POLKA t 
THE ONtY WS./E 

U 


TAMPAX RADIANT 

PROTECTS 
30% BETTER’ 

AND HAS A ONE-OF-A KIND 
RE-SEALABLE WRAPPER FOR 
ULTRA-DISCREET DISPOSAL. 
SATISFACTION GUARANTEED." 


TAMPAX radranc 


TAMPAX radlbnc 


YOU STAND OUT. YOUR PERIOD DOESN’T 


•VS. U BY KOTEX SLEEK AMONG l?EGULW ABSORBENCT U BY KOTEX SUEK ISA 
IRADtMARK OF KIMBERIYCLARK WORLDWIDE INC ••SEE PAC<AGE FOR OHAILS 



TOP MAN 

With $25,000 from the CFDA/Teen Vogue 
Scholarship in his back pocket, Franl^ 
Tran and the jewelry-influenced pieces 
he's created are going somewhere, fast. 

rowing up in Greenville, South Carolina. 

Franky Tran had no idea that fashion design was 
about to become his not-so-distant hiture. “It 
was acmally never something that I intended to 
pursue,” he confesses. “Where I was rai.sed, nobody was 
really in mne with fashion.” Unbeknownst to him, Franky 
was already knee-deep in tire trade, regularly cutting up 
.secondhand clotlies and modifying them for his own 
wardrobe. In high school he applied his hands-on 
tendencies to metalwork and ceramics, developing a keen 
sense of craffsmanship and quality along tlae way. But it 
wasn’t until Franky enrolled in the School of the Art 
Institute of Chicago and took his first design class that he 
finally realized fa.shion was his tme calling. “I fell in love and 
haven’t looked back .since,” tire junior says. “It’s a rabbit hole!” 

When Franky heard about the annual CFDA/Teen 
Vogue Scholarship in partnership with Target, he didn’t 
think twice about applying. “Even if the panel hated my 
work, they would at least still look at it, which is an 
opportunity in itself,” he explains. “I had nothing to lose.” 

The sophi.sticated and distinctive collection he submitted 
was influenced by the work of renowned jewelry 
designer and Council of Fashion Designers of America 
member Pamela Love. Franky had been a fan of her 
accessories even before his interest in fashion officially 


Franky Tran wearing 
3 Prabal Gurung 
shirt in New York 
City. Above: 
Hand-drawn 
looks from his 
winning cq^l 


began, having done research projects on her 
back in high school. So a nod to his longtime 
idol seemed like an appropriate approach. 
Franky drew inspiration from her personal 
style and artistry and created clothing that 
echoed the ae.sthetic of her work. 
“Overcoming the challenges 
along the way makes 
designing an incredibly 
gratifying experience,” 

Franky says. So what’s in 
store for this creative 
force? “In five years I just 
hope I’m better about 
doing my laundry.” Well, 
that and a little world- 
dominating, too. 

— CHANTAL STRASBURGER 
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SELF 

EXPRESSION 

NOT 

SELF 

OBSESSION 


HUDSON JEANS 

“Social media is my career, but 
it's also so much more than a 
job. The things I share are the 
moments and moods ♦hot 
come together to tell my story. 

I'm so lucky to have a creative 
outlet supoorted by people 
around the world. But whether 
I hove a dozen followers or a 
million. I'll always aim to express 
who I am and hope that I inspire 
others as well." 

-Online personality. 

Altie Marie Evans, for Hudson Jeans. 

For more Inspiration, follow: 

@alllemarleevans 

©hudsonjeans 
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#GETSTARPERFECT 

'Tis the season to make the holidays 
picture-perfect! With the purchase 
of specially marked gift sets, 
you can take your holiday selfies 
to a new level with the perfect 
photo-boosting “Star Perfect 
Effects," inspired by the celebrities 
behind each scent. 

pictureperfectfragrances.com 



BE A PART OF IT! 

Introducing DKNY MYNY, DKNY's 
newest fragrance that brings the 
spirit of New York City to the world. 
Each spritz celebrates the energy of 
New York and the individuals that 
live In It, dream of It, and yearn for It. 
DKNY MYNY Is a fragrance Inspired 
by the collective, for the individuol— 
BE A PART OF IT! myny.dkny,com 



Sign up today at 
teenvogueitgirls.com 
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wasn’t really interested in acting when I was younger — I 
was more curious about what went on behind the 
scenes.” confesses Dylan Penn. So what changed her 
mind? “Both of my parents told me that a good director 
should know what it’s like to be an actor, so I decided to try 
it out.” And when your parents are Sean Penn and Robin 
Wright, that’s advice you take to heart. Before Dylan began 
acting (she appears in The Condemned, out in 2015) and 
modeling, she held jobs much like any other 23-year-old: 
from hostessing and babysitting to delivering pizzas and, 
perhaps most applicably, script editing. “It came easily to 
me, and I learned so much about the writing process of a 
film,” she says. No matter what she’s working on, Dylan 
keeps one thing in mind: “I always want to stay tme to 
myself As long as I’m doing something I believe in, there 
should be no regrets.” -ALEXANDRA THURMOND 
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GET THE MOST SOFT-ACULAR"LIPS. EVER! 

WANT KISSABLE, UNMISSABLE LIPS? MEET NEW SOFTLIPS* CUBE, THE SILKY-SOFT LIP BALM PACKED 
WITH LIP PERFECTING TECHNOLOGY THAT HYDRATES, REPLENISHES, SMOOTHES, PROTECTS AND SEALS IN 
A LIGHTWEIGHT SHINE FOR A RADIANT FINISH. SO PUCKER UP AND GET SOFTLIPS* TODAY. 


softlips.com 

f # B 


SPECIAL ADVERTISING SECTION 


TEEN VOGUE IT GIRL HOLIDAY PICKS 



AEO Hooded Parka, $130/ 
AEO Plaid Flannel Boyfriend 
Shirt, $40/AEO Fleece 
Jogger Pant, $40. 


AEO JeggIng, $55. 


American Beagle 
Outfitters Cozy 
Pup Sweater, $40. 


to get a 

outfitters 


AEO Polar Bear 
Fair Isle Onesie, $70. 


Aerie Fair Isle Jogger, $35. 


AEO Cowl-Neck Sweater 
Poncho, $70/AEO 
Oversize Fedora, $50. 


AEO Soft & Sexy 
Scoop Tee, $25. 


AEO Tiered 
Boho Dress, $60. 


AMERICAN EAGLE 

OUTFITTERS 


AEO Live Your Life Fragrance, $40. 




FOR MORE GREAT GIFT IDEAS, VISIT AE.COM. 




AMERICAN EAGLE 


_ GREAT FOR GIVING (AND GETTING): DOWN PUFFER VESTS, JEGGING 
WEATERS AND VINTAGE DESTROYED lEGOINGS. NOW IN STORES S AE.COM 
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COLOR WHEEL 

Rising street-style star 
Irene Kim in a 
polychromatic skirt and 
matching hair during New 
York Fashion Week. 


EDITOR: ESTHER ADAMS ACHARA 


CHASING 

RAINBOWS 

k Take your cues from on 

uplifting palette of emoji- 
inspired brights— 

I ' smiley face required. ► 
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Marc by Marc 
Jacobs bag 

charm, $88. 
shopbop.com. 


' Markus Lupf er 

sweatshirt, $240. 
markuslupfer.com. 


Minnie & Emma 

iPhone case, $59. 
minnieandemma.com. 


I ^ ed and yellow and pink and green . . . you know 

I J the lyrics. It’s time to dress in the all-weather- 
■'yS I \ friendlyrainbowofhuesthatValentinosingled i ' 

I \ out for resort and that Chanel, Peter Pilotto, m 
Balmain, and Preen by Thornton Bregazzi championed J 
spring. Designers showed their tme colors in more I 

ways than one: Even rebel songstress Miley Cyrus I 

■^eSs chimed in with a aineful palette of can’t-miss-’em I 

accessories in her collaboration with Jeremy Scott. I 

The sidewalk played lainway for a host of kaleidoscopic I 
JES getups, too. Emerging street-styie star Irene Kim (on ■ 

JRS the previous page) sent flashbulbs popping at New York D 

Fashion Week when she stepped out in a circle skirt n 

^ ^ featuring almost all the colors of the spectrum. Her I 

complementary accessory? Neon-striped hair! B 

But that’s not to say die-hard color-phobes need f 
bankroll a new wardrobe this gift-giving season. | 
$ 100 . store Simply add a prismatic watch or a multistriped sandal 
swatch.com. wish list to make an otherwise dark outfit stand 

out. Now who’s afraid of the winter blues? 

IBi —ALEXANDRA THURMOND 

Aquazzura / 1^ 

sandals, f \m 
Carpetto 
Shoes, South 
Miami, FL. 


7 For All M ankind 

jeans. $178| eachJ 


|7forallmankind.co'm] 



rView- 


CANDY COATED 

“I wear the same old 
jeans and T-shirt,” says 
Sandy, seen here in her 
Manhattan studio. “So 
I love a good coat to 
dress everything up.” 


SANDY 
LIANG 


This New York City 
designer is causing 
a stir with her cool, 
cozy line. 


hen Sandy Liang 
conceived of a debut 
collection featuring 
amorphous cotton 
candy-colored shearling coats, 
voluminous constmction-worker 
jeans, and a boxy denim jacket 
embellished with earrings, it was 
with this maxim in mind: “Things 
should be funny, otherwise you 
forget them,” says the Parsons The 
New School for Design graduate. 
Her starting point was grandmas 
tootling around Chinatown, 
body piercings, and the bike 
messengers she saw zipping 
across Manhattan. Only one 
season in, and the line’s witty, 
easy-to-wear appeal has 
already won over street-style 
stars like Kate Foley and model 
Soo Joo Park. “Instagram is a great 
way to get your name out there 
without being pushy,” she surmises 
of the countless images 
of her pieces on stylish backs 
fluttering around cyberspace. But 
rather than digital domination, 
Sandy’s ultimate aim is this: “I want 
people to feel happy when they 
wear my clothes or see them on the 
street.” -ESTHER ADAMS ACHARA 


SUPER FUZZ 

Clockwise from 
top; Sandy Liang 
coat, jeans, $325, 
and jacket, $375. 

Details, see In 
This Issue. 
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#foundatsimon 


Teen Vogue invited Jenn Im of fashion blog 
a<^Z Encounter back to cho, obcu^ 

favorite frendsfor 


the most fest^e^eo^ 

the yeaiJholid^Mj 

\ooks 

Quintessential moments^ 




home for 
the holidays 


new year's eve 


party 


@im)ennirrt 


Back from college for 
holiday break? Check out 
Jenn's layered knits to make 
an effortless "home for the 
holidays" style statement. 


Follow abng as Jenn 
goes on the hunt for an 
epic party look to shine 
in on New Year's Eve! 


<X> 


SIMON’ ’'«^Ses 


evening 

metallics 


Dreaming of that snow-bunny moment? 
Watch as Jenn searches Simon to find the 
best winter whites, from head to toe. 
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UNWRAP 

SOMETHING 

SHADY 


FIND FABULOUS GIFTS 24/7 
ATSUNGLASSHUT.COM 



Georgia May Jagger wears Versace VE4271B and Marlon Teixeira wears Ray-Ban RB2132. 




From speakers to sneakers and 
skateboards, this host ot oovetoble goodies 
wiii odd hoopla to your holidays. 

EDITOR: MARY KATE STEINMILLER. 

PHOTOGRAPHED BY STEPHANIE DINKEL. « 


FCTRY keychain. $6 [fctrv.co[ 


Ibbcicecrearn.cQin. 


TGKIDGKi FGR 
LESPGRTSAC 
backpack. $138 

liesportsac.cpml 


Pill stand, 


$36.]amaznS 


katespade.cprl 


iscpmpany.cQi 
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WILL LOOK 
LIKE I GOT 
MY BEAUTY 
SLEEP, EVEN 
IF I'M UP 
ALL NIGHT” 


Olay Fresh Effects 
gives skin a blast 
of re-energizing 
hydration with a hint 
of honeysuckle and 
white tea. So at least 
you’ll look well-rested. 




Download free Blippor app 
ts to tnlock 


dal 

Your best beautiful begins at Olay.com I @FreshEffects T 13 D ® ME) 


and Blipp produc 
the world of Fresh Effects. 


ADVERTISEMENT 



YouTube personality Meredith Foster’s (@stilababe09) best friend is as 
close as they come-her sister, Lizzie (@lizzie_foster). The two reveal 
their beauty and style tips for the holidays, rv \ 


>Wcttch the video at teenvogue.com/olayfresheffectsbff 


PluSrStay tuned for the rest jc^f the BFFs of Beauty series! 


OlAV 




YOUR BEST BEAUTIFUL 


BFFs of 

beauty 

Second in a three-part series 
celebrating the close relationships 
of trendsetting besties. 






ADVERTISEMENT 



Sister, Sister 

Only a few years apart, Meredith and Lizzie 
are a iot alike. They both love beauty and 
fashion, watching movies, shopping, and 
coming up with new video ideas for 
Meredith's channel. 


mnm&d/iA & 

Favorite holiday? 

M&L; Thanksgivinq-it's 
Lizzie's birthday! 

Thing you look forward to most: 
M: Decorating the house and 
preparing my favorite family recipes. 
L: Being home from college, 
recharging and celebrating with family. 

Treat? 

M; My grandmother's homemade 
dressing, made with cornflakes. 

L: Sweets-anythinq with chocolate! 


>Get a free sample! 


Visit teenvoque.com/lnsider. 


OlAV 


ftjEWOVER!! 


Moisturizer is Meredith's go-to 
product during the winter. 

Olay Fresh Effects {Dew Over!) 
Hydrating Gel Moisturizer 
provides 24-hour hydration, 
and won't clog pores. 





Dressing up! 

Meredith is inspired by 
seasonal trends, but 
puts her own spin on 
them. She dares to 
pair navy and black and 
leather-on-leather. 

Lizzie finds staple items, 
like this moto jacket, 
that she can style 
different ways. 


Lizzie makes it a ritual 
to wash her face before 
bed. She relies on 
Olay Fresh Effects 
{Everything Off!) 
Deluxe Makeup 
Removal Wet Cloths 
for a quick 
thorough clean. 


> Learn more about the full product line up on olayfresheffects.com. 


*N0 PURCHASE NECESSARY. To participate and for full rules, visit teenvogue.com/insider. Complete and submit the form and be one of the first 
150 people to respond for a sample. Pronnotion begins 11/25/14 at 10:00 a.m. ET and ends on 1/5/15 at 11:59 p.m. ET or while supplies last. You must 
be a legal resident of one of the 50 United States/D.C. and at least 13 years of age as of date of entry. One request per person, household, and/or 
telephone number. ARY: $13. Sponsor: Cond4 Nast. Please allow 6-8 weeks for delivery. Shipping In U.S. only. Sponsor not responsible for technical 
malfunctions or other errors. 
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Istore.swatch.com.l 


MARC BY MARC 
JACOBS sneakars 
$298. lnet-a-Dorter.coml 


STELLA MCCARTN^' 
jeans, $425. Stella f' 
McCartney. NYC.^ A 




THE TEEN VOGUE 
HAMMM425. 


lamazDn.com. 


W !ti||K ba^T358. Select 
Michael Kors Lifestyle stores. 


lektardestagni.cDi 


IstQreiswatch.cQm. 


sweater, select Barneys 
New York stores. 



preOplCare 


EDITOR: DANA MATHEWS 


ELLA ENCHANTED 

Ella wears an H&M dress, 
$60. Pandora chain, $25, 
and star pendant $35. 
IVleadowlark necklace, 

$85. Luis Morals 
blue bracelet $363. 

Tabitha Simmons sandals. 
Details, see In This issue. 
PHOTOGRAPHED BY 
BEAU GREALY. 


■V ^ I « l» 


FITCH 
PWFECT 

' ' ‘ ' Jvlove over, Adele! Ella 

' ' ' 'V'.i»Hendersonisthenexl- 

' -/.'^'brilliant Brit with a set 
'll] v'' ' • r of powerhouse pipes.>- 

' * * * » ' N , ' * - * - 

' ' * V * • , ' , 

ii'* ^ \ m. ^ ^ * * * n * 

* ^ * » ^ •v 
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Fashion Stylist: Nicolas Klam; hair, Bobby Eliot for Oribe; makeup, Dawn Broussard using Bobbi Brown, 


Clockwise from top: BEAU GREALY; KAITLIN CHRISTY via Paradigm Agency; CRAIG SHIELDS; Heads of State; courtesy of Paramount Pictures. 


T he easy tiling would have been 
to record what’s been written 
for me and launch right after 
The [U.K.] X Factor,” reveals 
18-year-old Ella Henderson of her 
proposed path to fame. “But I didn’t 
want to do tlie easy tiling.” Tlie savvy 
singer-songwriter is tlie latest 
reality-series alum to join tlie likes of 
One Direction and Jennifer Hudson— 
internationally renowned stars who 
have gone on to win Billboard Mu-sic 
Awards and Oscars de.spite their early 
exits from TV talent shows. But unlike 
those contestants, the blonde breakout 
witli tlie chilis-inducing voice took a 
two-year hiatus after her unexpected 
depamire to find her own spotlight “I 
wanted to feel like I was physically and 
mentally ready to face everytliing that 
goes into being in the niu-sic inditstry,” 
she says. And with tlie help of her 
record-label boss, she got tliere. “For 
Simon Coweii to believe in me and to 

“1 wanted to feel 
like I was physieally 
and mentally 
ready I for I ... the 
iniisle industry” 

say, ‘It doesn’t matter how long it 
takes — we want you to put sometliing 
out only when you’re ready for us to 
listen,’ really inspired me.” 

That extra vote of confidence 
propelled Ella to stardom and prepared 
the pop phenom for the big leagues. By 
now she’s traveled tlie world (“It’s so 
•Strange when you’re in a place you’ve 
never been before and you hear your 
song on the radio”), worked with 
Babyface ( “He’s one of my all-time 
favorite producers”), and written witli 
OneRepubiic’s Ryan Tedder (who’s 
also collaborated with her idol, Adeie) 
on her finst .single, “Gho.st,” wliich .shot 
to number one on tlie U.K’s Official 
Singles Chart (“That was mental!”). With 
the U.S. release of Ella’s .standout debut 
album. Chapter One, slated for January, 
it’s wortli noting: Good tilings come to 
those who wait. —LIANA WESTON 




A THOUSAND PIECES OF YOU 


PLAYLIST FOR THE DEAD AND 


LOVE ON TOP 
Diane von 
Furstenberg 

sweater, $268. 
Details, see In 
This Issue. 


RE CLUB 

Checkout what wc rc into right now. 


With her sophomore release, 22-year- 
old powerhouse (and the brains 
behind Icona Pop's “i Love It" and 
Iggy Azalea's “Fancy") Charli XCX is 
finally claiming her title as the reign- 
ing queen of pop punk. Jam-packed 
with hypnotic hits, Sucker is the 
musical manifesto that will send her 
into the superstar stratosphere. 


This sci-fi nail-biter— starring Matthew 
McConaughey, Anne Hathaway, and 
Jessica Chastain— is about space explor- 
ers on a mission to save humanity. And 
with a stellar performance from Twilights 
Mackenzie Foy (left), it’s an edge-of- 
your-seat flick you won’f wanf to miss. 


Both Michelle Falkoffs Playlist for the 
Dead and Claudia Gray's first novel 
in the Firebird trilogy, A Thousand 
Pieces of You, tell distinctive and 
gripping narratives about a shared 
human challenge: how to deal with 
the passing of a loved one. The 
thoughf-provoking fwisfs make these 
books wildly captivating. — L.W. 


Claudia gray 






umJJv drrLdzZ. 


Elena wears an Alice 
+ Olivia by Stacey 
Bendet coat. Details, 
see In This Issue. 

PHOTOGRAPHED BY 
FRANCISCO GARCIA 


major cultural chord, it follows tlie story of high schoolers and 
their parents as tliey navigate tlie ways die Internet has 
changed their relationships, communication, and, in Elena’s 
character’s case, self-image. 

“Allison .suffers from an eating dfsorder,” .she explains of her 
character. “I could relate to her becau.se, like all of us at some 
point I’ve dealt with body insecurities.” Elena even spent 
time on pro-anorexia weteites before .she took die role to 
better undersKind what Allfson was going tiirough. “She’s so 
busy on tlrose sites, she’s not even communicating witli her 
dad about her issues,” Elena says. 

The ca.st, wliich includes Adam Sandler and Jennifer 
Garner, also features a bevy of young Hollywood all-stars: 
Ansel Elgort, Kaitlyn Dever, Travis Tope, and Will Peltz 
(Nicola’s talented older bro). “We all have .such a bond from 
shooting in Au.stin,” Elena says. “You know An.sel — he’s die 
life of die party. He’s so funny. We would bla.st inttsic, go 
laser-tagging, and hang in each odier’s hotel rooms. I’ll never 
forget die wrap party, all die dancing we did. We were busting 
out .some serious moves.” 

The unwaveringly focttsed teen, who, lmpre.s.sively enough, 
already has her high school diploma, credits director Reitman 
for di.scovering her, and her big fat Greek family for 
.supporting her dream. “I’m giving it everything I have.” 
-DANA MATHEWS 


/’// never Jorgel ihe 
wrap parly, all the 
(lancing we did. Jfe 
were Imsling 
Old some 
serious 
moves. 


SCREEN TEST 

Meet Elena Kampouris, the breakout 
17-'/ear-old actress who was all the buzz 

at the Toronto International Film Festival 


'm sipping tea in Toronto widi Elena Kampouris, die ingenue 
who held the number one .spot on my list of lising actors at 
TIFF I had to meet Her po.saire is impeccable, widi her long 
blonde mane re.sting on an Alice + Olivia-bedecked shoulder: 
a mini movie star in the making. “To be at my first TIFF for my 
first movie premiere, diis is crazy!” .she tells me excitedly. 

The New Jersey-raised teen has everyone 
talking about her nuanced performance in 
Jason Reitman’s comedy-drama Men, 

Women, & Children, based on die novel of 11 
the same name byChad KuItgen.StiikingaBI 
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Clockwise from center: courtesy of Elena Kampouris; DAN STEINBERG/Invision/AP; JASON 1_AVERIS/ 
FilmMagic/Getty Images; MICHAELTRAN/FilmMagic/Getty Images; courtesy of Paramount Pictures. 






INTRODUCING 


JUICYCOUTURE.COM 
ULTAi ULTA.COM 



LIFT TO 
EXPERIENCE 
NEW VIVA LA JUICY 
GOLD COUTURE 




Jmcp Couture 


LIFT TO 
EXPERIENCE 
VIVA LA JUICY 



This holiday season, let’s join 
as one to end world hunger. 

Kvon purchase voii make helps eliildn-n and families glohally. 



Shop llu* roll(>(‘(ioii al rt'e<l|»rojo('Ls.«'oiii 






AFTER 


BEFORE 


PERFORMANCE DRIVEN BY SCIENCE 


KIROPIIX* COLORS 


NATURAL BEAUTY + CONSISTENT COMFORT’ ) 


3-in-1 Color Technology 


■•••• Transforms 


Defines 


Virtually try on your perfect color ond get o 
free* trial offer at AIROPTIXCOLORS.COM 


Sofia enhanced her 


color with STERLING GRAY 


AIR OPTIX COLORS J 


*Eye exam may be required. Professionol fees may apply. Al parhcipafing offices. 9 coiors ovailabie 

Importanf information for AIR OPTIX® COLORS (lotrofilcon B) contact lenses: For doily weor only for near/for-s ghtedness. Contact lenses, even if 
worn for cosmetic reasons, are prescription medical devices that must only be worn under the prescription, direction, and supervision of on eye 
care professional. Serious eye health problems may occur as a result of snaring contact lenses. Although rare, serious eye problems con develop 
while wearing contact lenses. Side effects like discomfort, mild burning or stinging may occur. To help avoid these problems, follow the weor and 
roplocomont schodulo and tho Ions coro instructions provided by your oyo doctor. 

^ Reference: 1. Alcon data on file, 2012. 

^VlCOn Ask your eye care professional for complete wear, care and safety information. _ 

a Movartis company © 2014 Novortis 8/14 AOC14185JAD ^AlROPTIXCOlORS f i# 0 ® ®onhJ 


Collet; hair, Peter Gray using House of European Hair; makeup, Peter Philips for Dior. 



Makeup master class! 
Peter Philips, Dior's leading 
man, crafts the ultimate 

holiday party look. 





Dior Diorbliish^ ^ 
Vibrai^ Colouty 
Powder Btusj>in 
CocktaiLBaach, 

$42j dior.corri ^ 


-Dior Addict ^ 
It-Lash Mascara 


ldior.com. 


Dior Rouge 
Dior Baume 
in Spring 
$35. dior 
.com. i 


Dior Oiorshow 
Fusion Mono 
Eyeshadow in 
Mirror. $31 . 

Idior.com.l 


''shadow play 

“Aiway^ use a bit of concealer or 
primer on your eyelids to create a 
good base for eye shadov\^' says ' 
Philips. “It guarantees 
longer-lasting look!’ 


E nd-of-year celebrations call for a particularly festive feel. 

“It’s your moment to be experimental and daring,” says 
Peter Philips, the creative and image director for Dior 
makeup, who conceptualizes high-impact beauty looks ' 
for tire runway. One word of real-life advice? Don’t be too heavy- 
handed. “Elaborate makeup can kill the mood,” he notes. 

Tile key to having fun without going overboard is ease. 

First, cover your bases with a foolproof foundation that stands the test of a 
sweltering dance floor — and the requisite dance-floor #selfie. “Diorskin Star 
Foundation gives you a look that’s right out of a film noir by enhancing your 
luminosity and delivering just enough coverage,” Philips says of his favorite 
backstage skin saver. Step two: Notliing takes your 
makeup up a notch — or sparks eye contact from across the 
room — like a wash of sliimmer on tlie lids. “If you’re 
wearing a simple LBD, create contrast witli color,” advises 
Philips, who loves winged-out blue tones tliis season. To 
fini.sh, play up a flattering candlelit vibe witli a quick 
sweep of glowy blush and a single pass of barely-there 
lip tint. You’re out the door with time to spare— and a 
cool-girl look that’ll last all night. —EMILY GAYNOR 
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BURT’S BEES 


NATURE REINVENTS THE CRAYON 

CREAMY MATTE COLOR • M O I S T U R E- R I C H WEAR • 100% NATURAL 



Featured shade; Napa Vineyard 


NATUREKNOWSCOLOR.COM 





At left: Elaine wears a Dee 
Hutton dress. Christian 
Louboutin heels. Below: 
Christian Louboutin 
Beaute nail colors, $50 each. 
Details, see In This Issue. 
PHOTOGRAPHED BY 
JEREMY LIEBMAN. 


t isn’t every day you find yourself in a ball gown getting 
swept off your red bottoms by Christian Louboutin. 

One second, tlie king of the heel and I are shaking hands 
(spoiler: a partial ploy to show off my newly minted 
Louboutin manicure in Lady Page), and the next he’s tossing 
me over his shoulder Like a miscliievous boy. (Best. Day. 
Ever!) It’s with this same Ta.smanian DeviHike energy tlrat 
tlie fabled shoemaker dashed into the beauty world. He 
takes an object — a heel, a handbag, and now, nail poli.sh — 
and transforms it into a spectacle so over-tlie-top you can’t 
help but crave it. As tlie legend goes: it all started with nail 
polish. Literally. Twenty-plus years ago, while design! 
namesake .shoe, the craftsman noticed his a.s.si.stant 
painting her nails a delicious shade of red (as French 
women do). He borrowed it to paint tlie underside of 
tlie heel— and boom. A multimillion-dollar empire 
was conceived. La.st .summer, Louboutin bottled 
up that iconic hue for fingertips everywhere. 

Now the luxe line boa.sLs 32 of the world’s 
shiniest, longest-lasting nail colors. And 
wliile the concept of $50 polish seems 
about as sensible as the heels tliat in.spired 
it, cortsider tliis your one big-ticket 
hoiiday wish-iist item. Agift from the 
heart of its inventor, who is as 
impulsive, passionate, and 
powerful as tlie color 
red itself 

-ELAINE WELTEROTH 


A good pair of heels, fun nail polish, 
and a smile. Mr. Louboutin rewrites 
the rules on statement aooessories. 


Fashion Editor; Gisella Lemos; makeup, Robert Sesnek at The Wall Group. Still lifes: CHRIS GORMAN (6). 
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Beauty 




TOP SHELF 


he packaging is the way your 


hair looks after using these pro 


stvlist-opproved products. 


R+Co Bel Air Smoothing 
Shampoo, $24, Death 
Valley Dry Shampoo, $29, 
and Park 
Balm, $2 



" Hi 



y 

freckles no 

more! Topshop's 
Freokle Penoil 
invites you to 
draw on spots, 
iike the ones on 
this mode! at 
Adorn Seimon, 

Topshop Beauty 

I . Freckle Pencil, 

$10. Topshop. 

mm[ p^Ntn. 

GAME CHANGERS 

Meet the best beauty breakthroughs of 2014. 
Superlative results, guaranteed! 

t was the year of Flash Tattoos, woke-up-like-this makeup, and 
glorious second-day hair (more on that later). And with a virtually 
endless stream of innovations, there’s something dizzying about 

navigating a beauty aisie IRL. 

There are the homogenous rows of mascaras pledging to take 
your lashes from lacking to mile-long; the lipstick that looks great 
in the tube but that you’re not sure you’ll ever actually wear; the 
“miracle” semms, lotions, and potions reminiscent of the half-used 
bottles cluttering up your bathroom. Each suitor is a gamble for 
your time and money. Bottom line: All you want is the truth about 
what’s actually worth it. Right? >• 


GENTLE 
CYCLE 

Behold the next 
generation of 
shampoos: no- 
lather eleansers 
that leave strands 
shiny and soft. 
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Clockwise from top left: ERIN BAIANO; STEPHANIE DINKEL; PATRICK DEMARCHELIER; JOSEPHINE SCHIELE. 





THIS IS WHY your days don't have to 

end with dryness. THIS IS WHY your contact lens comfort 
lasts from morning 'til night^'^. 



« 


\ 




ATTACHING AND ^ - ^ 

FORMING A CUSHION OF MOISTURE 
across the surface of the lens^'® 


CREATING A UNIQUE BARRIER 
to help prevent deposits, 
remove dirt^®'® 




Proprietary HydraGlyde® 
Moisture Matrix 



Contact Lens Solution 

Try the #1 doctor-recommended OPTI-FREE® family of 
products today. Visit OPTI-FREE.com 


PROVIDING MOISTURE 

from morning 'til night’'^ 


OPTI-FREE® PureMoist® 


* T ‘4 
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ALL 

CLEAR 

Lhis derm 
developed 
cleansing device ( 
does more than f 
skim die surface} 
II dislodges dirt 
and makeup 
trapped deep 
in your 
pores. Hello, 
gorgeous skin! 


-Beauty & Health 


W e hear you. Tliat’s why we 
created this shoppable 
roundup of tlie greatest 
beauty hits of the year 
(head over to lteenvogue.comi for the 
full list). Of all the launches our team 
scoped out, slathered on, and tested to 
the ?zth degree, tlrese are the products 
that truly live up to the hype. 

Tliere’s Cliniciue’s first-ever cleansing 
Imrsh, which cracks the code on gently 
deep-cleaning pores without irritating 
even the most sensitive skin (finally!). 
And lip chubbies — every girl’s go-to for 
ciuick color— just got cooler courtesy of 
Marcjacobs. 

But the biggest reveiation tliis year 
came courtesy of a new line of 
cleansing creams. Thanks to these 
supergentle, suds-free, sulfate-free 
shampoo alternatives, we’ve learned 
to wash our hair the way we would our 
favorite cashmere sweater: with 
utmost care. Bonus: Many of them 
double as conditioners. 

As Michael Gordon, hair industry 
veteran and creator of Purely Perfect 
(aka our newest hair-care obsession), 
says, “People justwantsimpie, beautiful 
things that work.’’ Here’s to a year of 
beauty shopping made easy. — E.W. 


Clinique Sonic System 

Puri^finq rioancing Rriich 

$90 jclinique.comj 


6 

UP 
LOVERS 

Quintessential 
Marc Jacobs 
quirkiness 
meets the 
prettiest 
look-at-me 
lip colors. 


Marc 

Jacobs 

Beauty 

Kiss Pop 
Lip Color 
Sticks, 
$28 each. 
Sephora. 


WHO DIDN'T ROCK A FLASH TA T IN 2014? 
I NEXT UP: THE RETURN OF TEMPORARY I 


TATTOOS, A LA TOMMY HILFIGER 


Tattoo Junkee Twin Stars stencil, $4. tattoojunkee.com. 
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ADVERTISEMENT 



JaU 

and <v ^MLorn^'... 


Wintertime elements wear on hair with dry, cold air and 
unpredictable weather... excessive indoor heat also wreaks havoc, as 
does going from one extreme to the other. What’s the best kept secret 
to help repair the damage? Mane ‘n Tail, of course! Did you know 
that Mane ‘n Tail has a specially designed shampoo and conditioner 
duo for dry, damaged locks? If your hair is dull and lifeless, rejuvenate 
your ‘mane’ with The Origined Mane ‘n Tail Deep Moisturizing 
Shampoo and Conditioner. Bring your hair back to life with these 
protein-enriched formulas, cleanse without stripping natural oils, 
while conditioning with deep hydrating properties that fortify and 
strengthen hair. Also, prevent breakage and protect your locks with 
Mane ‘n Tail Detangler, anotber secret weapon for bead turning, 
longer, stronger, sbiny, fuller and healthier hair. 

Spray it on damp hair, gently comb through, and style. 

See how easily your hair will perform! 

Discover the secret.. W- 



FAST 

ABSORBING 







www.manentail.com • 1-800-827-9815 


Perfect formula. 

Extraordinary results.* 

».palinm.«e4n e 2014 E T ftrownt Drug Co., me 
M Right* R«swv*3. 





Fql| hard for dreamy dre^es» romantic 
einbroidery/dnd lovcnworn denim 
;^^'%1s^$eason. Agaiifist a remote, rural 


bdckdrbp, new faces RAFFERTY LAW and 
KRISTINE FROSETH get totaHy swept away. 
Photographed by GIAMPAOLO SGURA. 
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FIELDS OF 
GOLD 

Kristine wears a 
Valentino dress. 
Erickson Beamon 
neckiaces. Ancient 
Greek Sandals 
shoes, $185. Rafferty 
wears a Levi’s 
Vintage Clothing 
jacket. Levi’s shirt, 
$28. Diesei pants. 
Waltzing Matilda USA 
bag, $298. Eastland 
boots, $450. Details, 
see In This Issue. 
FASHION EDITOR: 
BRANDON 
MAXWELL. 





SiniNG 

PRETTY 


Rafferty wears a Carhartt 
shirt, $18. American 
Eagle Outfitters jeans, 
$50. Burberry Prorsum 
scarf. Kristine wears a 
Shop Latitude Bazaar, 


Mexico, top, $55. ASOS 
skirt, $168. Erickson 
Beamon earrings, 
$430. Figue bag, $125. 
M. Haskell flat bangle, 
$32. Brother Vellies 
sandals, $380. 





W >-^1 











FOLKTALE 



Kristine wears a Novis dress. 
Erickson Beamon necklace. Rafferty 
wears a Denim & Supply Ralph 
Lauren jacket, $165. Onia shirt, $65. 
Details, see In This Issue. 




HEAD 

OVER 

HEELS 

Rafferty wears 
American Eagle 
Outfitters jeans, 
$50. Valentino 
sweater. American 
Apparel shirt 
(worn underneath), 
$40. Waltzing 
Matilda USA 
belt, $180. Kristine 
wears Levi's jeans, 
$68. Talbot 
Runhof top. 


'1 





DRIVING 

FORCE 




Denim & Supply Ralph 
Lauren cardigan, $298. 
Levi’s jeans, $198. Details, 
see In This Issue. 








BLANKET 

STATEMENT 


Kristine wears a BCBG Max Azria top. 
Clover Canyon skirt, $198. Rafferty 
wears a Coast-Wide shirt, $450. Richard 
Chai pants, $294. L.L. Bean socks, $20 
for two pairs. Birkenstock sandals, $130. 
k Details, see In This Issue. 


TWO FOR 
THE ROAD 



Rafferty wears a 
Valentino coat. H&M 
Studio sweater, $70. 

BLK DNM jeans, $215. 
Calvin Klein Collection 
boots. Kristine wears a 
Burberry Prorsum blanket. 
Zimmerman jumpsuit. 
Stephen Dweck necklace. 
Assad Mounser agate 
necklace. M Missoni 
shoes, $395. 



FLOWER GIRL 


Chloe dress. Details, see In This Issue. In 
this story: hair, Ben Skervin using Oribe; 

makeup, Maud Laceppe using Chanei; 
set design, Bette Adams at Mary Howard 
Studio; production, Elena Vannucci at 
The Focus Studio. 




GLIHER ARMY 

A small, sparkly 
satchel ramps 
up the fancy 
side cf a military- 
inspired autfit. 

Ewa wears a Joseph shirt, $265, 
and pants, $325. Maria Tash 
earrings (worn throughout), 
$110 each. Lanvin watch- 
braceiet. Edie Parker bag. 
Opposite page: Sacai Luck 
jacket and skirt. Jennifer Fisher 
ring, $145. Edie Parker ciutch. 
Sacai Luck sandals, $408. 
Details, see In This Issue. 
FASHION EDITOR: 
HAVANA LAFFITTE. 




LACE INVADER 

Embellished 
slip-on sneokers 
keep Q sheer 
loce look 
grounded. 

Christopher Kane jacket, 
bralet, and skirt. Jimmy 
Choo clutch. Dior 
sneakers. Details, 
see in This issue. 

BEAUTY NOTE: 

After prepping your 
strands with Tresemme 
Keratin Smooth Fiat Iron 
Smoothing Spray, brush 
curled hair for an undone, 
carefree vibe. 




ROCK ON 

With a 
smattering of 
crystais, sporty 
qetups work 
otter dork. 

Jil Sander Navy jacket, 
and white skirt (worn 
underneath), $250. 
AYR shirt, $125. Kate 
Spade New York skirt. 
Vita Fede ring, $175. 
Miu Miu ciutch. 



THE FUZZ 

Throw a 
shearling coot 
over a playful 
neon mini for 
texture and 
warmth. 

DKNY Pure coat. 
Giles dress. Trash and 
Vaudeville bracelet, 
$18. Details, see 
In This Issue. 



LADY LUXE 

Add a 
date-ready 
ane-twa punch 
ta pleats with 
a caat and a 
zigzag clutch. 

Michael Michael Kors faux-fur 
coat, $295. Sonia Rykiel top 
and skirt. Edie Parker clutch. 
In this story: hair, Peter Gray 
using House of European 
Hair; makeup, Mariel Barrera 
for Chanel; nails, Rica Romain 
using Chanel; set design, 
Todd Wiggins for Mary 
Howard Studio. 



Ciao, bellal Sailor Brinkley Cook joins Bulgari 
on a whirlwind Itoiian tour— and keeps a 
journai exoiusiveiy for Teen Vogue. 

Photographed by Federico De Angelis. 
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Sailor wears a Cynthia 
Rowley dress, $328. 
Bulgari necklaces. 
Tabitha Simmons shoes. 
Details, see In This Issue. 
FASHION EDITOR: 
SHEENA SMITH. 


DAY 1 

1 2:00 P.M. “Our first stop was the 
Bulgari headquarters, where we met 
creative director Lucia Silvestri and 
saw the incredible ‘gem table.’ We 
got a sneak peek of the inspiration 
boards and what had been planned 
for upcoming seasons. I’m very 
clumsy and was terrified that I would 
accidentally flip my hair and knock 
over every single jewel.” 

1 :00 P.M. “We squeezed in a quick 
lunch, and I was freaking out over the 
amazing tomatoes. Ironically, I love 
the food in Italy but I’m gluten-free. 

On my last night there, I actually 
found gluten-free pasta at my hotel 
and got a double order!” 

3:30 P.M. “Next we went to 
Bulgari’s flagship store on Via dei 
Condotti. They took us upstairs to 
see all the pieces that were worn by 
Sophia Loren and Audrey Hepburn in 
old movies. They used to take the 
actresses into a private room in the 
back and let them shop.” 

5:30 P.M. “Afterwardwe went to this 
beautiful fountain, Fontana 
dell’Acqua Paola, that overlooked the 
whole city. Then we rode around on 
a vintage red Vespa. I was wearing 
this big green dress and I felt like a 
princess— a jet-lagged princess!” 

7:30 P.M. “Right before the sun was >• 





With crl^ve 
Lucia Silvesti 
agfiLtable" , 


- director 
Wat the 


setting, we headed to the roof 
of an apartment across from the 
Colosseum for a few photos. It had 
just stopped raining, so there was a 
huge rainbow, and the light was just 
perfect. The building looked bright 
orange, and the sky was so blue. It 
was the most unbelievable moment 
of the trip for me.” 


6:30 A.M. “I got up early in the 
morning to eat breakfast and spend 
some time lounging in my hotel room 
in my bathrobe before starting the 
day. I stayed in a pretty suite with a 
big, comfy bed. I had so much fun 
relaxing in there.” 

9:30 A.M. 1 was allowed to try on 
a bunch of pieces at the factory outside 
of Rome where they make the jewelry. 
There were serpentine rings and one 
with a flower where each petal was a 


PERFECT 


Dee Hutton gown (here 
and above). Michael 
Kors sneakers, $295. 


web extra! 


MORE PHOTOS AND A BEHIND- 
THE-SCENES VIDEO OF SAILOR'S 
SHOOT WITH BUI OARI ARE ON 
TEENV06UE.COM. 






different stone— it was so decadent. 
The amount of care that goes into 
making each item is incredible.” 

1 1 :30 A.M. “We then took a 
beautiful train ride to Florence to see 
the factory where all of the bags are 
made. It was enormous! The place 
was very clean and sterile, and all the 
artisans who worked there wore 
white. It was separated into different 
sections, from painting the leather to 
stitching it. Most of the work there is 
done by hand.” 

6:00 P.M. “Later that day we headed 
back to Rome. What I love about 
Bulgari’s bags and jewelry is that 
each one you wear allows you to 
change your personality a little. I 
would pair my favorite pieces from 
the Serpent! collection with 
boyfriend jeans for day or a nice 
dress to go out to a party. I love 
wearing things that people don’t 
think go together, like a ball gown 
with sneakers. But I would never 
wear my Bulgari to the gym!” □ 


Rowley 
$330. Beiow, 
with 
wears 
Valentino 
wears 
Both 
rings. 
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He swears off tattoos, 
avoids drama, and 
puts his friends before 
fame-AUSTIN MAHONE 
is redefining the pop-star 
prototype. Photographed 
by BOO GEORGE. . 
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S orry, it’s kind of a mess right now,” Austin 

Mahone says as we walk beneatli tire skylights of 
his massive, white-marbled batliroom, past a koi 
pond filled with an assortment of plants and palm 
trees. I’m taking the first-ever tour of the singer’s 
new home in tire Miami area. He flips the light .switch to a 
connecting room, illuminating racks of his signature 
colorful shoes. “This is my closet — it’s pretty .serious,” he 
says, his green eyes fixed on the center shelf “All my 
Giuseppes, some Gucci, and I have some cu.stom-made 
pairs.” Also: They’re organized. “I categorize them by, 
uirr, how expensive they are,” he says, smiling. 

Tire Mahone house is a bustling place today, with Austin’s 
friends, mom, and granddad all doing tlreir part to imstall 
curtains, till the fridge, set up the pool table, and unpack the 
guy-approved DVDs in the movie room, wlricir boa.sts an 
LED .star ceiling. “I moved in two days ago,” Austin explains, 
.shoving clotlres out of the way. He opens a set of glass doors 
to a .sprawling backyard and a grotto-esque .swimming area 
lined with tiki torches he picked up at The Home Depot. 
“Tlrat’s tire pool — I could literally walk out there from tire 
batlrroom,” he says, delighted. He takes me tlrrough his 
bedroom, where an episode of Family Guy is playing on a 
flat-screen TV, to his office, which is furnished witlr a red 
leatlrer couch draped with a fan-made blanket, his beloved 
.silver MTV Video Music Award Moonman in a curio cabinet, 
and a signed Tupac Shakur photo on tire wall behind his 
two-computer “command center.” He picks up a scented 
candle from his de.sk. “I’ve got salted caramel in here, 
ciniramon in tire hallway, and vanilla cupcake in my 
batlrroom — I have tlrem all over tire place.” 

It’s a .sweet life for the 18-year-old: In a few hours he’s 
jetting oft to take his headlining tour to Mexico, Puerto Rico, 
and Central and South America, witlr a short in-between 
jaunt to Los Angeles, where he’ll work on his debut album 
with hitmaker-kingpin Max Martin. The pa.st few days have 
been spent hauling belongings from Iris condo in Miami 
Beach, which he shared with his mom, Michele Mahone, 
and his three be.st friends from Texas: Alex Comstancio, 19, 
Robert Villanueva, 18, and Zach Dorsey, 19. 

Following a yearlong search, Austin decided on this 
tlrree-story dream home, situated in a private, secluded 
neighborhood devoid of young people, after he was 
rejected from another property. In a world where his 
peers are infamou.sly throwing raging parties in their 
own McMartsions, who could blame tire proprietor for 
mi.sunderstairding the .superfamous teen? “We had letters 
of recommendation from my condo and other people. 

I’m not the type of guy who’s going to destroy your house,” 
Austin insists. “But now tlrat I’m here. I’m like, Man, this 
house is way cooler. Everytlring happens for a reason.” 

It’s a plrrase tlrat consistently rings true for tire YouTube 
phenom, whose life wa.sn’t always easy. He was born in San 
Airtonio and raised by a .single motlrer and his maternal 
grandparents. Austin’s father, a pro rodeo cowboy, took Iris >• 


f • IT WAS 

ONLY MY 
MOM AND 

ME. BECAUSE 
Tl^ RE WAS 
NO FATHER 
OR SIBLINGS, 

THAT 
BROUGHT 
US EVEN 
CLOSER 


o 





LO^E RANGER 


' ■ Fruit of the Loom tank top, $9 
for pack of three. A.P.C. jeans, 
$185. Stetson hat, $200. Pyrrha 
necklace, $30. Ann Dexter- 
Jones Design bracelet. Church’s 
shoes. Details, see In This Issue. 
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BIG-TIME SWAG 


American Eagle Outfitters shirt, 
$16. Church’s shoes. Opposite 
page; Black Fleece by Brooks 
Brothers coat. Details, 
see In This Issue. 




WANT TO 

BE THAT 
GUY GOIL 
TO REHAK 

I AM 1 
FOCUSED 
ON THE 



own life when Austin was 16 montlis old. “It was 
only my mom and me,” he says as we sit cross- 
legged on his bedroom floor, leaned against a 
moving box. “Because tliere was no fatlier or 
siblings, tliat brought us even closer.” Au-stin takes liis 
red-cased iPhone out of liis pocket and pulls up a 
picture of Iris dad. “Tliat’s Irim when he was 10 or 11 
I look exactly like him. It’s scary,” Austin says. He’s 
tire .spittiirg image of tire boy on the screen: wamr 
eyes, defined chin, same floppy che.smut hair. “Do 
you see the resemblance? It’s like we’re twins.” 

What easily could have been a crippling ti'agedy 
doe.sn’t bring Austin down. “People are like, ‘Is it 
weird that you don’t have a dad?’ No,” he states. 


“That’s just how I grew up, and that’s what’s 
normal for me. I can’t imagine having a dad. I can’t 
be like, ‘Hey, Dad! Want to go play catch in the 
yard?’ Tlrat would be weird for me to say.” Austin’s 
mother remarried after iris father passed away. 

“She wanted a fatlrer figure in my life,” he says. “But 
tlrat didn’t work out.” Still, it took tire sixth-grader 
to La Vernia, Texas, where his life changed: He met 
Alex, Robert, and Zach and ftirther developed his 
talent for freestyle singing, guitar, and piano. “If I 
hadn’t met them, I wouldn’t be where I am now,” 
Austin notes. Tire crew started posting videos on 
YouTube after school of Austin, 14 at tire time, 
.singing top-ten hits because Au.stin had a theory >• 




that users just might stumble upon him that way. He was 
right. He left high school for homeschooling, and his 
mother quit her job as a loan officer to help manage his 
burgeoning career. “It is probably the coole.st thing a parent 
could do— to have hope and faith in what I’m doing,” he 
says. “I felt a lot of pressure on me and was like, OK, I 
definitely have to go hard now. I’ve gotta be the man of the 
house and make the money and provide for my family.” 

Iready on his way to becoming a mini mogul, Au-stin 
would Skype with fans for a fee and fly all over the 
country to perform at birthday parties for his new 
Mahomies (what he calls his most passionate fans) in order to 
buy music ecjuipment. This led to a record deal and his 
extraordinary first major gig: opening for Taylor Swift’s Red 
tour to a stadium crowd. Four managers and several 
Hollywood agents later, he’s got hit singles (“What About 
Love,” “Mmm Yeah”), major endorsements, an EP, and a book 
deal. His dream? “To sell out tlie AT&T Center,” he says witliout 
missing a beat. “Hiafs where the [San Antonio] Spurs play.” 

Austin’s life is balanced, tlianks in large part to liis pals, who 
are of the “I don’t pop Molly — I rock Tom Ford” mentality. 
“It’s all about the team you hang out with. My friends, they’re 
all cool, tliey ’re aU clean,” he says. “I don’t want to be tliat guy 
who is having problems and going to rehab. I am focused on 


tire music.” Nor does Austin feel any pressure to get body ink. 
“I can’t see myself all tatted up,” he says. “We’ll see, but right 
now I don’t have tlae need or desire to get any.” One of the 
boys always joins him on the road (currently it’s Robert), 
where “Tire Foolish Four,” as the group refers to themselves, 
indulge their infatuation with chain restaurants, mainly Olive 
Garden. And there’s a new .support .system in Austin’s life — 
his girlfriend. Fifth Harmony’s Camila Cabello. “I wasn’t 
looking for a relatiortship, but we became really good 
friends when we were on tour,” Austin reveals. “She’s an 
amazing girl, and we have the best time together.” 

But America’s heartthrob is no less dedicated to his craft. 
“Every day I want to learn something different about being a 
better producer, writer, dancer, or vocalist,” he says. “I want 
people to say, ‘Hey, go watch Au.stin’s live show and .study it. 
Do it like Au.stin.’ I’m so impatient — I ju.st want to get tliere.” 
He has one thing to take care of first: ending his longtime 
struggle with tonsillitis (which postponed his MTV Aitist to 
Watch tour in 2013) with surgeiy .scheduled for early next year. 
After that, tliere’s notliing .standing in his way. “If my dad didn’t 
pass away, I would probably be a cowboy,” he reflects. “My 
whole family on his side was stiictly cowboys.” But it comes as 
no .suqirise that Au.stin made Iris own fate. “I have a long way 
to go, and many years alread of me, but I want to be a musical 
icon. I want to be tire best in tire world.” —DANA MATHEWS 




BAD TO THE BONE 

Opposite page: The Quality Mending Co. 
vintage shirt, $98. Detaiis, see In This 
issue. In this story: Hair, Wesley O’Meara 
at Brydges Mackinney; grooming, Diane 
Aieilo using Koh Gen Do; nails, Allison 
Cortinas; set design, Gille Mills at 
Lalaland Artists; production, East-West 
Productions, Arizona. 
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Ever since Kaia Gerber was spottedj 
on mother Cindy Crawford's Instogrom 
the beautiful mini-me's multifaceted life 
has been ready for a close-up. i 

Photographed by Peggy Sirota. >; 


ARTHUR ELGORT 








Model 
Dough 

Abercrombie Kids shirt, $30. 
ASOS skirt, $48. Fay Andrada 
earrings, $160. Golden 
Thread necklace, $40. Arme 
De L'Amour tassel necklace, 
$400.. Ancient Greek Sandals 
shoes, $240. Details, see In 
This Issue. In this story: hbir,:L 
Mark Totvnsend for Dove l^alf 
Care; makeup, Fiona Stiles at 
The Wall Group; nails, Marlsa 
Carmichael u^ng Formula^ 
for Sephora. 


n a perfect Saturday in Los Angeles, at 
a house in the dusty hills northwest of 
the city, Kaia Gerber is jumping up and 
down on a trampoline, smiles breaking 
easily across her face as a photographer 
snaps away. A stylist has piled several layers of denim 
onto her tall frame, but if she’s hot in the 75-degree 
weather, you wouldn’t know it. Off to the side, Kaia’s 
family, who have come to support the 13-year-old at 
her first magazine shoot, look on proudly: There’s her 
father, businessman Rande Gerber, her 15-year-old 
brother, Presley, and her mother, who happens to be 
modeling legend Cindy Crawford. 

Wliile it’s Kaia’s second major photo shoot following 
her appearance in a Young Versace campaign when she 
was 10, it would be impos.sible to say how many her mom 
has clocked over the years. Did her mom pass along any 
modeling advice? “She knows so much about it,” Kaia 
says between takes, .sipping on a blended chai Frappuc- 
clno. “I think it would be hard for her to be on .set and 
not say things like, ‘Psst, Kaia, put your elbow up. ’” 

Not that her daughter, who is well-spoken and 
warm, needs much direction. In front of the 
camera Kaia is easygoing, expressive, and clearly 
having fun. And, genes aside, her love of acting, 
musical theater, and dance ( she takes a hip-hop 
class three times a week) are to thank for her .stage 
presence. The California native has enjoyed being a 
part of local productions so much, she’s even begun 
auditioning for roles in Hollywood. “I like to explore 
beyond who I am so I can feel for other people,” Kaia 
explains of the draw toward acting. “When you be- 
come someone else, you better understand others.” It’s 
not .surprising, then, that she loves narratives like John 
Green’s The Fault in Our Stars, or that creative writing, 
which gives her the opportunity to tell other people’s 
stories, is her favorite subject. 

As far as personal style goes, Kaia’s skews toward 
cla.s.sic California teen. “I’m not .superglam,” she explains 
after emerging from a trailer in a wliite Rag & Bone T-shirt, 






Clockwise from top right: PATRICK DEMARCHELIER; BRIAN LINDENSMITH/patrickmcmullan.com; MATT IRWIN; Trunk Archive; courtesy of Cindy Crawford. 



black Bullhead jeans, and black platform sneakers by Ash. 

“I wear jeans and a T-shln most of the time.” A glance at her 
Iiastagram, meanwliile, shows her sporting plaid shirts and 
Converse high-tops with dre.sses and floppy felt hats. Her 
iiaspiration? West Coast Instagrammer Othenativefox. Of 
course, tliere are some tilings tliat .separate Kaia from her Mal- 
ibu peers. Growing up, her mom’s friends were “really pretty” 
women .she knew as “Cliristy, Naomi, and Linda.” “At the 
time, I didn’t realize they were all part of that era,” Kaia says 
reflectively. “Now it’s cool to look at pictures of Mom when 
she was closer to my age. I don’t really .see the resemblance,” 
she shrugs, “but everyone says it’s there, so I trust them.” 

Tliat family likene.ss — endless legs, glossy che.stnut waves, 
olive skin, soulftil brown eyes — doe.sn’t neces.sarily indicate 
that Kaia’s headed for tlie runways, especially given her 
breadth of interests. “I love modeling, but I also want to 
explore otlier tilings,” she muses. And witli their insider’s 
per.spective on the industry, her family is in no ru.sh, eitlier. 
“She doe.sn’t want me to .start a career too young,” Kaia says 
of her mother. “ She .started modeling when .she was 16, but 
that world is very different now.” The eightli-grader also 
has a realistic understanding of what the profession entails: 
lots of travel, but also the ability to raise awareness about 
causes. In fact, she and her mom ju.st returned from a trip to 
Peru with Orbis, an organization that provides eye surgery 
to adults and children throughout tlie world. But Kaia also 
knows the work involved. “I’ve seen my mom do it, and it 
seems exliausting,” she says. “It’s not ea.sy — you’re in heels 
all tlie time and constantly having to dre.ss up. If 
that’s your job, jeans and a T-shirt are all you really 
dream of” -MOLLY CREEDEN 


Posing for Vogue 
with her mother 
in 2004 
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90 : On Isabel: Stylist’s own faux-fur stole. 
Alexis Bittar ear ring (worn as brooch), $ 1 95. 
blexisbittar.coml 

ELAINE’S EYE: SOLE MATES 

92 : On Elaine: D ress, price upon request. 
|deehutton.com.| Heels, $675. Christian 
Louboutm, NYU. Her own jewelry. On 
Christian: Dunca n Quinn jacket. $1.4 50. 
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own pants, belt, and Christian Louboutin 
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Hills, CA. 


GAME CHANGERS 

94 : Color Sticks, clockwise from top 
left, in Pop Rock, Headliner, Crush, Smack, 
and Pow, 
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98 - 99 : On Kristine: Dress, Valentino, 
NYC. Neckla ces. $978 each . (646) 619- 
6857. Shoes, [nordstrom.con^. On Ra fferty: 
Jacket, $900.Tunionma3eqoods!corn| Shirt, 
levi.com. Pa nts, similar styles at Ui esel 
stores. Bag, ^altzinqmatildausa.com [ His 
own bracelet. Boots, ^astla'ndmadeinrriainj 
' 100: On Raffeiiy: Shirt. Fa^aHfcom 


Jearis.^.corrj. Scarf, $1 ,495. 


"Ear 


urnerr7com 

Stylist's own backpack. East land boots. $4bU. 
5astlandmadeinrnaine.coni| On Kri stine: Top, 
snoplatltuHelcorrl r^kirt, |asos.corr| . Earrings, 
(646) 61 9-6857. Bag, Figue, NYC. On 
wrist, from left: Dinosaur Designs ba ngle, 
similar styles at Idinosaurdesigns.coTTl Flat 
bangle, (2 1 2) 764-3332. Dinosaur Designs 
bangl e, similar styles at |dino5aurdesi^ns| 


com] Sandals, brothervellies.c orn~ 

Jn Kristine: Dress, $1,495. hovisnyc] 
Icoml N ecklace. (646) 6 1 9-68 57. O n Katterwj 
Jacket, penimandsupply.coml Shirt, |3nia.com| 
Stylist’s own hat. 102 : On Rafferty: Jeans. 
^e.corrt Sweater, $7 ^. Valentino. NYC. Shirt 
(worn underneath), amerjcana^pa^Lco^ 
Eastland boots, 

g Belt, a 1 1 z i 
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gp, $ 1 ,550. ^albotrunhof.corri Stylist's 
own belt. 103: CardiganTPenim^dsupplyl 
[comi Jeans I levi.comi 104-1D5: Un Krisiine : 
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earrin gs. $430. (646) 619-6857. On Rafferty: 
Shirt, pastdane.com( Pants, Odin, NYC. His 
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. Sweater, jim.corrj. Jeans, BLK 


DNM, NYC. Boots, $695. Calvin Klein 
Collection, NYC. On Kristine: Jumpsuit, 
$1.050. Inte rmix. NYC. Blanket, $1,395. 
burberry.coml Necklace, customerservice® 
stephendweck.com. A gate necklace. 

e e upon request, bssadmounser] 
. Shoes, M M issoni, NYC. 107: Dress, 
i-porter.comi 

NIGHT RIOT 

108: Sh irt and pants, joseph-fasliiomco^ 
Earrings (worn throughout), fnarTaTa^ 
Icomj Watch-brac elet. $1.99u. La nvin. 
NYC. Bag, $ 1 ,495. |edie-parker.com| 1 09: 
Jacket, $953. Ikram, Chicago. Stylist s own 
crop top (worn underneath). Skirt, $634. 
H. Lorenzo, West Hollywood, CA. Ring, 
jenniferfisherjewelry.com. Clutch, $1,095. 
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114-115 : Dress. |qYnthiarowlev.corn| . 
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[conj . Jeans, Abercrombie Kids stores. 
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LAST LOOK: CLARA M AMET 

132:J acket het-a-portercoml Skirt jibrandieans| 
[com ] Her own ne cklace. Bracelet, $650. 
|7alefyd^ure.com| Her own watch. Sandals, 
$660. Stella McCartney, NYC. 
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SEE AUSTIN MAHON E LIVE IN 
CONCERT! SWEEPSTAKES 

00: NO PURCHASE NECESSARY. To enter 
and for full rules, go to teenvogue.com/ 
win. Starts 4:00 PM ET 11/18/14 and ends 
11:59 PM ET 12/28/14. Open to legal 
residents of the 50 United States/D. C. 13 
or older, except employees of Sponsor, 
their immediate families and those living 
in the same household. Odds of winning 
depend on the number of entries received. 
Void outside the 50 United States/D.C. and 
where prohibited. A.R.V. of prize: $2,700. 
Sponsor: Conde Nast. Date and location 
of concert will be announced when the 
information becomes available. 
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RED HOT 

Clara wears a J Brand/ 
Simone Rocha jacket, 
$420, and skirt, $320. 
Alyssa Norton bracelet. 
Stella McCartney sandals. 
Details, see In This Issue. 


CLARA ■ 

MAMET 

This up-and-coming 
starlet is more than 
ready for the spotiight. 

B earing a last name tliat flings 
open doors on both stage 
and screen— and major talent to 
back it up — Clara Mamet is set 
for big tilings. Just don’t try to put her 
in a box. “When people ask me what I 
do, I bounce back and forth,” says tlie 
20-year-old, who wrote, directed, 
and starred in Two-Bit Waltz, an 
autobiographical coming-of-age tale 
released in October. “I pick whatever 
.seems coolest in tlie moment” 

Clara was born to perform: She’s 
tlie haif sister of Girls actress Zosia 
Mamet and tlie daughter of Pulitzer 
Prize-winning playwright and O.scar- 
noniinated .screenwriter David Mamet. 
But tlie triple threat doe.sn’t take her 
gifts for granted, particularly when it 
comes to roles beliind the lens. “It was a 
huge learning curve,” she admits of her 
writing-and-directing stint. As for tlie 
acting? Don’t expect Clara to watch 
herself in any of her otlier work. “It’s 
freaky — like looking in tlie mirror and 
.seeing .someone different,” she says. 
When it conies to style, the LA. 
resident deadpans tliat “dirty 
j\ old sweatpants” is the reflection 
that usually conies back. “But I 
k I have a pair of silk pajamas I wear 
everywhere!” Witli her closet 
pinned down and her career on tlie 
ri.se, Clara is well on her way to her 
goal for tlie future: “Be fabulous!” 
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PHOTOGRAPHED BY 
DAVID MUSHEGAIN. 


-CHANTAL STRASBURGER 
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Stylist: Sally Lyndley; hair, Ramsell Martinez for Oribe; makeup, Gloria Noto using Gucci Beauty. 
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